
HOME
D e s i g n  &  D e C O R



More than a
beautiful Magazine.

A beAutiful concept in mArketing.

home Design & Décor Magazine is a regional design and lifestyle magazine, 
published in several cities throughout the united States. the total circulation exceeds 

180,000 copies annually, through six issues a year, in each market served. 

these regional magazines vary from market to market to embrace individual 
market style and regional design, while at the same time, sharing common 

editorial that speaks to national and local design trends. Advertisers have the flexibility 
to leverage their brand in all markets served, or select individual regional markets. 

home Design & Décor Magazine provides superior positioning for local and national 
advertisers through profiles of beautiful local homes, strategic advertorials and 
interesting trend articles. home Design & Décor Magazine delivers the content 

readers want and the targeted delivery advertisers must have.

Combined with an interactive website, numerous social media partners, 
and thousands of social media followers, home Design & Décor Magazine 

is an affordable, well-rounded marketing platform.

reaCh oVer 180,000 affluent hoMeoWnerS
annuallY for JuSt PennieS Per hoMe



SOCIAL MEDIA
home Design & Décor Magazine doesn’t stop with direct mail 
marketing. our website and social media partners are an added 
value for your business, strengthening your online presence and 
increasing your exposure through our social media outlets of 
instagram, Pinterest, houzz, facebook, twitter, organic search 
engine optimization, new issue email blasts to thousands of 
readers and a fully optimized mobile web site.

SINCE 2002
home Design & Décor Magazine is one of the most established 
regional design and decorating magazines in the country.  
for advertisers, home Design & Décor Magazine provides 
multiple marketing opportunities to reach a targeted, upscale 
audience through product placement in insightful articles,  
native advertising /advertorials and full color ads.

for readers, home Design & Décor Magazine is an inspiring and 
useful resource, providing timely information from local experts.

IN EVERY ISSUE

• Beautiful feature homes covering a variety of decorating styles
• National and local trend articles
• New products for decorating, kitchen, bath and design
• Local business feature articles
• Local contributing editors

DISTRIBUTION
We direct mail to affluent, single family homes in each market, and 
supplement our distribution with hundreds of home-related retail 
locations, luxury car dealerships, real estate relocation offices, 
doctor’s offices and mailings to the design trade, to ensure affluent 
homeowners see the magazine and your ad.
 
Depending upon the market served, the minimum house value  
of our direct mail starts in the low $500’s with no upper limit.  
We analyze the wealthiest zip codes and neighborhoods to ensure 
the most affluent readers see your ad. Our data is verified by third 
party, national direct mail sources that combine publically available 
data such as property tax values and home resale values to develop 
the most accurate mail list possible. in fact, nearly 85% of our entire 
distribution is delivered directly to consumers’ homes and mail 
boxes based on verifiable data sources. There’s no guess work with 
our distribution. We even send out postage receipts and mailing 
reports of the demographics of our mailings with each magazine 
printing. Please ask your local account representative for specific  
zip codes and retail locations per market.
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Balancing 

ACT
by Laura Jackson

Photography by Jean Allsopp

Chapel Hill seems the 
perfect setting for a home that gracefully 

combines traditional warmth and 
hospitality along with a sense of 

modern discovery and exploration. 
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DECORATING n TRENDS

By Anne Marie Ashley

Earmarked pages, worn spines, fabric covers – all 

glorious signs of well-read books. There is some-

thing comforting and familiar about your favorite 

novels and dotting rooms with volumes of your 

beloved books instantly warms the home. Set on 

a shelf, stacked on a table or piled on the floor, 

books bring character and color to décor while 

sharing your passions, pastimes and pursuits 

with those who cross your threshold.  Used art-

fully, books can bring a whole new personality to 

interior design and offer a personal touch that’s 

sometimes hard to convey with found objects. 

 Whether you’re creating a personal library or 

using books purely as a decorative element, cre-

ativity pays off the most. Stacked beside a sofa as 

a makeshift side table or as a dramatic display on 

a built-in shelf, they become as integral to a de-

sign scheme as any piece of furniture or art. Cre-

ate a nook underneath the stairs or place them in 

the seat of antique chair; giving both the feeling 

of well-lived-in home.  However you choose to 

share your titles, the feeling of warmth won’t be 

missed in your décor.

DECORATING WITH BOOKS

Melissa Armstrong Interiors  / Dustin Peck Photography

Dogs
Tim Flach
Abrams
$50

Harper’s Bazaar: 

Greatest Hits
Glenda Bailey
Abrams
$65

Woodcut
Bryan Nash Gill
Princeton Architectural 

Press
$29.95

Paper Skyscraper Picks

Ron Wootten and Tim Hamilton, owners of Paper 

Skyscraper in Charlotte, offer their picks of best 

Coffee Table Books that double as decor.

“Books add color and texture to a room. They can 

transform a stiff stage-set of a room into a space that 

appears lived-in. Any stack of books can have this  

effect, but some books beg to be touched, picked-up 

and browsed. Sometimes it’s the heft of the book that 

catches your eye. Sometimes it’s the cover design,  

the color of the spine or the typeface of the title. 

Whatever it is, we love our books, and here are a few 

Paper Skyscraper favorites that would feel  

at home in your home.”
Images courtesy of Decorating with Books (House Beautiful)
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Kitchentrends

	 Transitional Combines the Best of Both Worlds.		Featuring	elements	of	contemporary	and	modern	design	in	addition	to	some	traditional	approaches,	the	transitional	style	fits	so	many	needs	and	tastes,	while	still	remaining	fresh.		Characterized	by	clean	lines	and	smooth	transitions,	it	remains	uncluttered	by	its	philosophy	of	less	ornamentation.		Design	experts	agree—its	staying	power	is	secure.	 White / Grey / Neutral Color Palette.  White	is	always	crisp,	clean	and	timeless	and	never	goes	out	of	style.		It	combines	well	with	all	sorts	of	textures,	colors	and	finishes	and	provides	a	clean	palette	for	almost	any	type	of	design.		Also	noted	was	a	rise	in	new	neutrals	and	accent	colors,	with	gray,	blue	and	black	being	most	popular.			 Let There Be Light. 	There	may	be	no	other	places	in	the	home	where	the	lighting	is	as	essential	as	in	the	kitchen.		Today’s	designers	are	taking	advantage	of	the	best	of	natural	light	while	accommodating	needs	as	varied	as	prepping	and	primping	to	cooking,	entertaining	and	relaxing.	LED	lighting	has	proven	the	worth	of	its	investment	and	is	making	appearances	in	all	sorts	of	places.		Interior	lights	in	cabinets,	concealed	in	crown	molding	to	bathe	ceilings	with	soft	light,	or	under	cabinets	to	highlight	backsplash	details	are	just	a	few	of	their	versatile	uses.		An	added	benefit?	They	emit	almost	no	heat.

Kitchen TrendsHERE TODAY AND TOMORROW
By Laura Jackson

Whether you’re dreaming about a total remodel of your kitchen, or you’re looking to update and refresh, each choice impacts daily life in these key areas of your home. Recently, the national Kitchen and Bath Association polled members nationwide to come up with their top design trends for 2016. In a word, clean lines, less ornamentation and personalized luxury stand out as top trends.

Peter Salerno,Peter Rymwid Photography

Top Kitchen Trends 
For 2016

•	 Transitional	style,	with	clean	lines	and	less	ornamentation.
•	 Two	or	more	cabinet	colors/finishes	in	the	same	kitchen,	often	in	a	light/dark	combo.
•	 Pull-outs,	tilt-outs,	and	tilt-ins	for	easy	access	to	storage,	trash	and	recycling.
•	 The	look	of	wood	flooring	dominates,	be	it	actual	wood	or	wood-look	ceramic	tile.
•	 Different	countertops	for	islands	and	the	perimeter,	varying	in	both	color	and	material.
•	 Outdoor	kitchens,	most	popular	in	the	Southeast.

•	 Built-in	coffee	stations	and	wet	bars,	as	well	as	built-in	wine	refrigerators.
•	 Pocket	doors.
•	 Pet	spaces,	including	built-in	feeding	stations,	food	storage,	and	crates.
•	 Docking	and	charging	stations.

	 Tech Savvy.		The	art	of	automation	is	not	going	anywhere.		Adding	more	tech-friendly	areas	such	as	hidden	docking	and	charging	stations,	sensor-activated	lights	that	only	illuminate	when	the	kitchen	or	bath	is	in	use,	and	all	sorts	of	apps	to	coordinate	everything	from	the	temperature	of	the	room	to	turning	off	the	oven	on	time	continue	to	expand	exponentially.	 Open Shelving for Style and Functionality. 	This	trend	has	taken	off	for	many	reasons.	Open	shelving	is	a	great	way	to	display	your	favorite	items	from	heirloom	china	to	cookbooks,	vases	or	even	a	piece	of	art,	while	also	highlighting	a	beautiful	wall	treatment	behind	it,	such	as	today’s	amazing	tile	backsplash	selections.		And	it’s	a	great	way	to	take	advantage	of	often-empty	vertical	wall	space.		For	most	homeowners,	however,	it	works	best	to	remember	to	still	have	ample	storage	behind	closed	cabinet	doors,	for	all	those	other	items	not	as	display	worthy	(think	overflowing	plastic	containers	and	cleaning	supplies).	 Creative Storage.	Adding	more	drawers	and	pullout	shelves	makes	it	easier	for	everyone	to	access	items	with	less	bending	and	reaching.		Hardware	manufacturers	are	capitalizing	on	clients’	needs	for	functionality	and	ease	by	changing	the	way	many	cabinet	doors	and	drawers	open	and	close.		Look	for	more	

hydraulic,	easy-to-close	doors	that	make	the	most	efficient	use	of	space.	
	 Look Mom, No Hands.		Hands-free	and	touch-activated	faucets	are	rapidly	moving	from	the	trendy	to	the	must-have,	super	practical	list.		They’re	perfect	for	sticky	hands,	both	big	and	small,	and	are	also	ultimately	a	water	saver	because	of	the	auto	shut-off	feature.

	 Keeping It Cool.	The	convenience	of	“point	of	use”	refrigeration	means	it’s	no	longer	just	about	having	one	huge	unit	in	the	kitchen;	homeowners	are	installing	refrigeration	in	the	places	it’s	needed	most.		That	may	translate	to	a	wine	refrigerator	next	to	the	bar,	a	counter-height	produce	fridge	or	refrigerated	drawer	in	the	prep	island.			 Quartz Rules. The	most	popular	countertop	material	is	quartz,	followed	by	granite.	These	natural	stone	leaders	were	specified	by	more	than	80%	of	the	professional	kitchen	designers	in	2015	and	the	trend	is	expected	to	continue.	While	granite	is	still	extremely	popular,	it	has	shown	signs	of	decline	in	the	last	four	years	with	31%	of	the	NKBA	design	professionals	expect	to	use	less	of	it	in	2016.

Peter Salerno,Peter Rymwid Photography

Mailed to single family
owner-occupied 

affluent residences

85%

10% 5%

Select retail distribution points
Trade and design 

professionals
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ABC Home

Abode Trivet

Alessi

kitchentrends

Overlooked? 
Maybe. 

Classic and 
functional? 

Always.

 The trivet is the kitchen’s 
guard dog, making sure 

hot pans and dishes stay 
warm while protecting 

the surfaces underneath. 
Forget your mom’s floral 
tile trivets and crocheted 

potholders – these 
new designs are both 
stylish and practical.  

A 
TRIVET

A 
TASKER

Suite NY

Food 52

CB2

Roos Interior

Crate and Barrel



wealth/age
MEDIAN AGE: 

42

automotive
BOUGHT A PREMIUM 
BRAND AUTOMOBILE 

IN THE PAST 
12 MONTHS:  

38%
Source: JD Power Automotie Media and 

Marketing Report, Summer 2014.

 luxury goods

AVERAGE TIME SPENT 
PER ISSUE: 

53.1 minutes
Source: 

GfK MRI, Special Tabulators, 
Fall 2014.

TOOK ACTION AFTER 
SEEING AD: 

61%
Source: 

GfK MRI Starch Advertising Research, 
July 2013-June 2014.

results

SPENT MORE THAN 
$3,000+ ON FINE WATCHES 

& FINE JEWELRY IN THE 
LAST 12 MONTHS: 

74%

SPENT MORE THAN 
$10,000+ ON APPAREL 
& ACCESSORIES IN THE 

LAST 12 MONTHS: 

77%

SPENT $3,000 + 
ON FURNITURE:

41%
SPENT $1,000 +

 ON KITCHEN APPLIANCES:

30%
SPENT $5,000 + 

ON HOME REMODELING:

30%
SPENT $10,000 +

 ON HOME REMODELING:

25%

USED LANDSCAPE 
DESIGNER:

49%
USED INTERIOR 

DESIGNER:

41%
USED LANDSCAPE 

ARCHITECT:

40%
SPENT $1,000 + ON 
INTERIOR DESIGN:

54%

home improvement activity 
in the past 12 months

MINIMUM 
HOME VALUE:

$500,000
HOME 
VALUE:

$700,000+
55%

HOUSEHOLD 
INCOME:

$150,000+
80%

luxury travel
VERY LIKELY TO TRAVEL ABROAD 

IN NEXT 12 MONTHS:

16%
SPENT $10,000 + ON U.S. 

VACATION IN LAST 12 MONTHS:

44%
SPENT $5,000 + ON U.S. TRAVEL

IN LAST 12 MONTHS:

25%

home improvement activity
planned for the next 12 months 

PLAN TO REDECORATE HOME:

35%
PLAN TO REMODEL KITCHEN:

34%
PLAN MAJOR LANDSCAPE PROJECT:

34%
Index: Top quintile of users of each medium among adults 18+ with HHI $100K+ 

vs. all adults 18+ with HHI $100K+. Source: Ipsos Affluent Survey USA, 2014.

Index: Top quintile of users of each medium among adults 18+ with HHI $100K+ 
vs. all adults 18+ with HHI $100K+. Source: Ipsos Affluent Survey USA, 2014.

Index: Top quintile of users of each medium 
among adults 18+ with HHI $100K+ 
vs. all adults 18+ with HHI $100K+. 

Source: Ipsos Affluent Survey USA, 2014.

LIqUID 
ASSETS:

$500,000+
50%
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Half page horizontal
7.375” x 4.6387”

Half page vertical
3.45” x 9.8125”

Full page/full bleed
8.375” x 10.8125” trim

7.375” x 9.8125” live area
8.875” x 11.3125” with bleed

Two page spread
16.75” x 10.8125” trim

15.75” x 9.8125” live area
17.25” x 11.3125” with bleed

Third Page vertical
2.1241” x 9.8125”

Ad Formats
•	 Ads	should	be	press	quality	PDF,	TIFF	or	JPEG	files
•	 No	transparency,	Acrobat	4.0	or	higher	
•	 All	colors	must	be	4	color	CMYK	—	No	RGB	or	Spot	
•	 Bleeds	of	.25	inches	on	all	sides	required	on	full	page
	 and	2	page	spread	ads.	Crop	marks	should	be	included.

Ad Creation & Photography
We	can	create	your	advertisement	to	our	specifications	
for	a	nominal	fee.	Custom	photography	is	available.	Ask	
your	account	representative	for	details.

Ad Submission
Ads	can	be	sent	via	email	or	Dropbox.	Ask	your	account	
representative	for	details.

AD SIzES & SPECIFICATIONS

for more information please visit our 
website at www.homedesigndecormag.com 

or email us at sales@homedesigndecormag.com
Third Page horizontal

4.7481” x 4.6387”

Quarter page
3.45” x 4.6387”
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Web Ad
500px  x  285px

72 dpi
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